
Your CRM system allows you 
to make informed business 
decisions from your client 
information. Unfortunately 
your system is only as good as 
your data. If that’s an area of 
trouble for you, you’re not 
alone. Salesforce.com ranks 
dirty data #6 on their list of 
top CRM challenges. 

This challenge has serious implications. In addition to inaccurate fore-
casting and user frustration, the Data Warehousing Institute shows that 
poor data quality costs U.S. businesses an estimated $600 billion a year.

About Model Metrics

Model Metrics is a leading 
Cloud Computing technol-
ogy and services company, 
one of only a few premier 
salesforce.com partners, and 
integrator of complementary 
Cloud Computing technolo-
gies including Google, 
Amazon Web Services, 
Adobe Flex and iPhone.
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Data Profiler

Model Metrics’ Data Profiler helps you understand where you stand with 
your Salesforce CRM data so you can develop a plan for the way your 
data is cleansed and enriched on an ongoing basis – improving your over-
all operating efficiencies. 

Data Profiler is a holistic tool that does the following:
-Provides record counts on both standard and custom objects
-Measures the completeness of fields on both standard and custom             
-objects
-Measures conformity on a variety of fields including picklists and email 
-addresses
-Analyzes usage in unique ways to help you become a Model Enterprise 
-salesforce.com customer

Beyond typical data analysis tools, Data Profiler is specifically designed for 
Salesforce users and enables you to answer the following questions: 

 
-How often are your 
records updated? 

-How much activity is your 
sales force generating? 

-What percentage of your 
records are owned by 
inactive users?

-How complete is your 
data?

-Do your record-specific 
picklist values match your 
metadata? 
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